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1. nguvILIRNTTNNTIANTS (INnnovation Management)

2. g Insdansladadng (Logistics Management)

3. JPIMIwNIMIRaInAdva (Digital Marketing)

3.1.1 Iuniieia wingasuimsgsisumtndia I3nnunheinsunaoaangns

36 wiefin
3.1.2 laneasravdngns

NN uHy n (2) WHY ¥
1. madgUAvY 18 18
2. vanaigaen 6 12
3. nendwus 12 =
4. mMAuAIBase - 6
FUWMIBAA ARDANANGAT 36 36

o J 1A 1 -
5. wanadgriugnu (Lidumiiein

(6) (6)

3.1.3 5787397

= 3 1 e " =3
3.1.3.1 nuandvnasuiugu (Lidumizein)

MBA636101  awdnaudmMIUUIMIITSARUMIUNLTR 3(3-0-6)
English for Master of Business Administration

MBA636102  msdansosansadiyli 3(3-0-6)
Modern Organization Management

3.1.3.2 20 3YMINAY 91U 18 wiaeia

MBA636201 m'sL%uu.azm'sﬁ'm%'Lﬁan'ﬁﬁ'mﬂ'ﬁﬁw%’u@%mi 3(3-0-6)
Financial and Accounting for Executive

MBA636202 ASIAMSASRAIN 3(3-0-6)
Marketing Management

MBA636203 nMsIRNINneInsuyNEARIYa 3(3-0-6)
Digital Human Resource Management

MBAG636204 FImeInTItenngnia 3(3-0-6)
Research Metrology in Business

MBA636205 \TYgFEnsNIIINNG 3(3-0-6)
Managerial Economics

MBA636206 msdamsiBenagnsifiemnudaiu 3(3-0-6)

Strategic Management for Sustainability
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3.1.3.3.1 ngUATINIANTIUNITIANTT
MBA636301 winnssuuasiveluladansaumamienisdans 3(3-0-6)
Innovation and Information Technology for Management
MBA636302 psfmsuiinnTsuiiazmsdansauilueinsgafio 3(3-0-6)
Learning Organization and Knowledge Management
in Business
MBA636303 m'iﬂs:naunwuasn'lﬁﬁ'uq‘sﬁ% 3(3-0-6)
Entrepreneurship and Start Up
MBA636304 funnuipnssuminms 3(3-0-6)

Seminar in Innovative Management

3.1.3.3.2 nguivimsdanisladafing

MBA636305  msdamsladafnduarldguniu 3(3-0-6)
Logistics and Supply Chain Management

MBA636306  n1siansduAndndanaraddum 3(3-0-6)
Inventory and Warehouse Management

MBA636307  A1STUAINATMISNTZAEALM 3(3-0-6)
Transportation and Distribution

MBA636308  Aumunuinnssumidanisladadind 3(3-0-6)

Seminar in innovative Logistics Management

3.1.3.3.3 nguAYIN159ANISNTRAINATNG

MBA636309 ANFIANITNTAAIATININUTUNA 3(3-0-6)
International Marketing Management

MBA636310 nagnSNIIRAIRRINEA 3(3-0-6)
Digital Marketing Strategy

MBAG636311 NSIANMSNIAAIARINA 3(3-0-6)

Digital Marketing Management
MBA636312 duuwinmsianisaanadvia 3(3-0-6)
Seminar in Digital Marketing Management
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MBA636401 nentinug 1
Thesis 1

MBA636402 nentinug 2
Thesis 2
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MBA636403 MsAuAdase
Independent Study
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3.1.5 A196U189187%1

3.1.5.1 waaivtiugiu (hiumiasin)

MBA636101 nwidsngudmivuinissinaunivndin 3(3-0-6)
English for Master of Business Administration
whiiinezlumsyauazidsunwdingudmivdaufionauinsgsia sauske

weaiialumsihiauesisnumddsmsiiunensdaing
Emphasis on spoken and written English language skill for graduate student

including technigue in presentation of academic work in English

MBA636102 n1sdan1sasAnsads Ivai 3(3-0-6)
Modern Organization Management
wndn wénnisunalulad UggruseRvg uazgoniafsingg intielunisianis
5579 MIeLRY M3dneadns mah mawilugniru iR msauau msdesns s3usssu
femsarnmauaynsuUuligusing Wunmsasuwatesdmsgatva sensdidnw
Concept and principle of technology Artificial Intelligent and software
management business planning, organizing, leading, planning implementation, controlling,
communication, moral ethical consumerism, the creation of shared value approach, focus

on digital transformation case perspective

3.1.5.2 Mua3TUsAU 91u9U 18 wiaeiia

MBA636201 msRuuaznsUnyTientsianisdmiuduing 3(3-0-6)

Financial and Accounting for Executive

UNUMTBIUIMIT MM IMSRY. mavimsdamsdunindsineg saum
nsdamIiuny Szegdy szpvUunan wersrasem msileneimsamu lassadeeaiuny
Aawuuasulovsiulune winfanemiRuaishnisessuudnluil@ uasaniumaiuaineg

Role of executive, financial planning, management of assets including
mobilization of capital of short period, medium period and long term period; analysis of
capital investment, structure of capital, value of capital and policy on dividend; new

concept of modern automation system finance and financial institutions
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MBA636202 N139ANIINTSAATA 3(3-0-6)

Marketing Management

MAATIaAMWIAGeNNIINISRAIR Nsutedy wodnssuduilae msdmue
pamUMIIBLasAIULIMNMIRAIN N1SINUAUNAgNSLazAansTuNMSaam niTiduysee
nseataluldeu nsfiamuaivAuuazyssdiunanianisaaiawuussulal wastioaminain
VANVAWYDINN ﬂmnzqmﬁmﬂsﬁuasm‘suﬁt‘]mmmam‘mmﬁ

Analysis of marketing environment, competition, and consumer’s behavior
determination of marketing positioning; strategic planning and marketing activity;
application of marketing composite; implementation, control and evaluation of marketing
online marketing including analysis and problem solving of online marketing and Omni

channel

MBA636203 m3damInineInTuywiyadisva 3(3-0-6)

Digital Human Resource Management

wudda winms nguinisdants mifinsdanimminensuyedyaddva
msassm $nw le sruunsinnuiithy wasnslng wagimuminensuywd Weldanuise
Tindwonsuywdliifiauselonigagn Taefinwannsdidiede

Concept, management function of human resource management in digital
era in recruitment, maintenance, motivation and development of human resource remote
and work from home to optimize the utilization of human resource through case study

application

MBA636204 35INEIMTINUNNGIHI 3(3-0-6)

Research Metrology in Business

sufuuitiuiunisidenngsin msldindasilonuinsadfviadanly
wisiimefuarliliwisiined sufevisidodalinutanBinuamuuusiieg Wensausy
mMsiesed Mideduls uaznisudtyninisdanisgsia lausuusisujuansaldusnm
VNgsTA TS TIaeinide TnsussgnAntsuigmuaznisimuimagsia

Business research methodology, application of statistical tools, various
kinds of quantitative and qualitative methodology for planning, analysis, decision-making
and solving the problem of business management, suggestion of practice of business and
consultation, ethnics of researches, emphasis on seminar type of learning and teaching
together with the application of learning and teaching together with the application of
problem-solving in business and in the future that bear business significance
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MBA636205 LATHEAEAIN1TIANTT 3(3-0-6)
Managerial Economics
msUssgnimgeimasssgmansifiontsimumilevis mylaneiuasUssun

guad MIiTeilarysznumands nmeidunu mleneilasiadinain nsivun

e mImguiuasneujon dedemaasegieiinadafanssugsie ﬁ"}ﬂqﬁmmﬁwgﬁa

mswennsaimaAsysianslusTerduwassyasem
Application of economic theory for policy formulation, analysis and

evaluation of demand, analysis and evaluation of production, analysis of capital outlay,
analysis of market structure, price determination both in theory and in practice, economic
factors affecting business activity, economic indicator, economic forecast for both short

and long term basis

MBA636206 n1sdansiianagnsiiannuisdy 3(3-0-6)
Strategic Management for Sustainability
uwwaRauagdnislunisdanindenagnd nshmssianmuwandounenisly

wagneusn nsivuaRusie uleue Wwmine wasnagnsvesgsialusydusneg nsdinagns

T iRemuusuaznisuszdiuna msdamsidenagnsitermiiiuretesding
Concept and method in strategic management, analysis of external and

internal environment, determination of mission, policy, goal and strategy at various levels,

implementation and evaluation of strategy and strategic management for sustainability

3.1.5.3 Mg NanIE N§IATIERN 91U 12 wiaefin
unfine wau n wuv n 2 idesdnwisiedvlunuasidmivindne uwu v
= = = 1 J a " 4 1 -
asadenGauseivseluil dwaulidesndt 6 minefin

3.1.5.3.1 ngu3YuIANTINN1TIANIT
MBA636301 uianssuuasmaluladarsaumaianisianis 3(3-0-6)

Innovation and Information Technology for Management

ASYUIUNITUIMTIANITUTANTTULALILUVETAUA ATSHEINSAIR A TAUNA
mslfundauinnssuuazansauna nagninisudmsiansuinnssusasansaumassnadussuy
wallauazeFasdislumsdneneanagns winnssugnagnsganvasniivszavina unumeasdii
faNsIAMIUInNIsuLATaTsaUIMA N5 uANARESNEsSALaENITUSMISTINGIL MsRdnduy
nsavANAnLIANTTULasaTaumAlUssauaudnsadandivd uinnssuuavaisauwma
dermuliuFeulunisugedu
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Process of management of innovation and information system, information
forecast, derivation of innovation and information, strategy for systematic management of
innovation and information technique and tool in passing on strategy and innovation to
effective business strategy, role of leaderships in management of innovation and
information, initiation of inventiveness and team management, push for frame for thinking
of innovation and information to commercial success, innovation and information for

competitiveness

MBA636302 asinnisnsifsufuarnisiamsanuilussdnisgsia 3(3-0-6)

Learning Organization and Knowledge Management in Business

WU2AR ANYNY UAYBIAUTINBUTBIDIANITWINISITEUS WARLATIUINIY
Tumsimuesimisgsielugasanisuviiniadon dneusvesnisdanisanuiluesdnisgiia
wumsnnsdanisnuilussdnisgiie maluladdwiunmsdanisemd nsddnwvuieady
IrMIuiImsiSEuuasnsianITANilueAnTgIie

Character and composition of learning organization concept and direction
in development of business organization to became learning organization; character of
knowledge in business organization; concept, direction and role of knowledge
management in business organization; technology in knowledge management; case study

in organization of knowledge and knowledge management in business organization

MBA636303 msUsznoumsuasnsiGugsie 3(3-0-6)

Entrepreneurship and Start Up

wrAansliuguszneunts ms3Gugsialmi @mnindn) msdinsesilonta
N195TAY A mUALLIARLazaeFuuYEIAY MIRmuwsugsAefiaradaluing msda
Tassademsiiduny msdamBuuuasdgmmsiansiiddnyg

State of entrepreneurship, analysis of business opportunity, determination
of concept and building of business model, developing business plan to be newly
created, structuring of operation, provision of capital and important problem of

management

MBA636304  HUNUUINNTINAITIANTS 3(3-0-6)
Seminar in Innovation Management
mMsineiuareAuneUsaiuduianssunisdanis Indnanuqdii

Ussaumsoiuazanudavigivarnmans Siansinsdifinvuazuanisuamidasiusewinety
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Analysis and discussion of practicum and problem of innovation
management by invitation of experienced knowledgeable persons and expert, organizing
group seminar on topic of contemporary innovation management analysis of the case

study to find out conclusion and solution including exchanges of opinion

3.1.53.2 nguivnisianisladafnd
MBA636305 n1sdanisladaAnduazldguvi 3(3-0-6)

Logistics and Supply Chain Management

anudfgyreslaiafnduarlvguniufiuiasugislanuasusema audunus
wazunumvesildladslulsgun Anssuladafinduazidgunu msdanmsian msussna
Adse ussyAnst nistuds madanisededudh qunsaliadsudheursnisimiiy msuinisgnn
TadafindsewineUseng uasmeallaBfifedadumsinnsladafinduasidgumy

Importance of logistics and supply chain in world and country economy,
relationship and role of those benefactors in the supply chain, activity of logistics and
supply chain, material management, compilation of purchase order, packaging,
transportation by land, sea, air, warehouse management, tool to transfer and storing,
customer service, international logistics and technology dealing with logistics and supply

chain management

MBA636306 N15IANISAUAIAIABILAZATIAUAN 3(3-0-6)
Inventory and Warehouse Management
unumvadadduarlussuulaiafind ndnnrsuasimaiianiswensal

N15IATIENYTEANSAINVDIAAEUAILAZNITIANITAUAIAIAGY MTIAIUMUIATIA LAY

LaLN1AAIEUAT WUUTIABIMNALAAIARSAIMIUNITIONUUY ATSINLEY KAEATS

AuliunssruuARduALasauAInIndl
Role of warehouse within logistics system, principle and technique in

forecasting, analysis of warehouse effectiveness and warehouse management, positioning

of warehouse and planning, arithmetic modeling for design, planning and operation of

warehouse system and inventory
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MBA636307 NMSUUAMALNITNTLIWRUA 3(3-0-6)

Transportation and Distribution

wnAn FEmsmudddunrarguiuy waensvudsieiliematsguuuy dnvnzuas
uin1seeinisvuds ndasliofiasesituguililunsaunuguiuntsvuds nsdiased
Tasetianmsouds nisdiunassyuumanszaedum

Concept and Various types of transportation and many kinds of continuous
transportation, basic analytical tools in planning of transportation demand, analysis of

transportation network, storage and distribution of goods

MBA636308 dunuuinnssun1sinnisiadading 3(3-0-6)
Seminar in Innovative Logistics Management
myiesieiuazeAuneysedudunisdanisladadind Tnodnsequrdad

Usraumsaiwaspundsrmgiivainvane Tinseinsdifine uasuandsuaufadiusewineiy
Analysis and discussion of practicality and problem of logistics

management by inviting experienced knowledgeable persons and varied experts, group

seminar on contemporary logistics management and analysis of case study to find out
conclusion and solution including exchange of idea
3.1.5.33 nguivimsdanisnaindiava

MBA636309 N15IANITNITARIATENINUTEINA 3(3-0-6)
International Marketing Management
MuTMYDINTTANIAAIATERIIUsEmAluan mwndeniiunnsteiu nseu

wnAnlumsdanis nagnsnismanaludany Tausss wssghwasmsideiivannvais
Overview of the unigue aspects of marketing in the international business

environment and framework upon which multinational Emphasis on the role of the
international marketing manager in the development of marketing strategies for a variety

of markets in diverse socio, cultural, political and economic situations

MBA636310 nagnsn1snAIAAIVA 3(3-0-6)
Digital Marketing Strategy
nsfuAnagninisaan nainagnslugniau i uazarsmuaulviin
mulfiFsulunsudeduiidedu Bnmsusaiiulssavduareanagninisnain sivsenagns

NIRRT LULABENSEIAUNSEANWYILAL NINALULUNTRATN
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Development, implementation, and control of marketing strategies needed
to attain and sustain an organization’s competitive advantage. Techniques that assist in
developing and evaluating the effectiveness of marketing strategies are introduced and
contemporary issues in marketing practice are discussed. Instructional methods include:

the use of case studies and the development of a marketing plan

MBA636311 MsIANITNISHAIRAINA 3(3-0-6)

Digital Marketing Management

waAe naeimsiannuudessulal Insiw uudedinusaulail nagrsmsamn
vudooaular Insdwy uvudederussulay m‘ni"maqwﬂtﬂﬂuﬁaﬁwwﬂuﬂﬂisﬁwﬁmﬁ

Theory and concept of developments in online media, mobile, and social
media into their marketing strategies. social media sites and mobile applications,
understanding their potential business applications an important part of being able to

implement effective digital marketing

MBA636312 SuNUINITIANTINITABIARDINA 3(3-0-6)
Seminar in Digital Marketing Management
= € = 1 = a L ada [
NTAATIBNUALBAUT U TELAUATUNITIANITAAR Tﬂarﬂm‘saﬂmwmﬂizaunwm
" - - F - o - '
wasAUTEITIYAIVAINVAIE ARTIINSEANYY wazuanidsuanuAnuiuseninaty
Analysis and discussion of practiced and problem of cooperative marketing
management by invitation of experienced knowledgeable persons and expert, organizing
group seminar on topic of contemporary innovation management analysis of the case

study to find out conclusion and solution including exchanges of opinion

3.1.5.4 Aneniinwus 12 wiqefia
MBA636401 neatiwug 1 6 wiasin
Thesis 1
lassairanazguuuuineriinug nndsuuazuaziaualasaswingainug
- o ol [ P - w
MFAATIEISTUNSSUALAEIYaY msauesuloviside nseuuwdalunside uasiSniswaun
- - - - Y T v oo - - v s o
Ww3Dsilaian157338 MelitdantndnwdenvIsaulanadlasua1uiuTeUIINANENSSLNTS.

Jmsanvuivisesie
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Structure and pattern of thesis, writing and proposition of draft thesis,
literature review research methodology Conceptual framework and development of
research tool. Topic chosen by student must approved by the academic committee of

business management department

MBA636402 Ingiiwus 2 6 Wiwin

Thesis 2

mafununuuasiinssitoya agluaseiunema tauenansidedaiidon
ansey gy Malaselauyeumiivetds SaBnISIHELNIRAIWITE

Collection and analysis of data, conclusion and discussion of findings,
presentation of the research with academic content under rule of the university including

research propagation

3.1.5.5 mifuaidase 6 miaeia
MBA636403 n1sAuAIBase 6 wiein
Independent Study .
dondnwnlumdanidsiifsrfostuneividonmanisuimsgsiafidninu
finuaulslaeAnuduridmenuesniglénisguainennséiivine veivdeitndnu
denvSeauladadldsumuiuseuanausnssumsivmsaruimsgsng
Selection of topic dealing with business management that in attractive to
the student and carry out self-research under supervision of the advisor. Topic chosen by
student must approved by the academic committee of business management

department



